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As an aspiring publicist, my ideal job in the public relations field is a Senior Publicist role at a music venue, where I would serve as a strategic communication partner for the venue's events and artists. In this position, I would be responsible for managing and enhancing the public image and reputation of the venue through the development and execution of comprehensive communication strategies. This role would require me to collaborate closely with artists and event organizers to understand their goals and objectives and cultivate and maintain relationships with key media contacts to secure coverage. Also, I would aid in crisis management and oversee the planning and execution of promotional events for concerts and other performances. Through this role, I aim to leverage my passion for storytelling, music, and strategic thinking to create impactful campaigns that resonate with audiences and elevate the venue's brand. 
In my envisioned role as a Senior Publicist, I am dedicated to upholding the highest standards of ethics and professionalism. Drawing upon the ethical frameworks provided by the Public Relations Society of America (PRSA) and other relevant sources, I have crafted a comprehensive code of ethics to guide my conduct in this position. This code of ethics reflects my commitment to integrity, honesty, fairness, confidentiality, and transparency in all my interactions and communications. It also addresses key ethical issues such as advocacy, respect, accountability, and compliance with legal and regulatory standards. By adhering to this code of ethics, I aim to ensure that my work as a Senior Publicist is ethical, responsible, and in the best interest of my future clients, colleagues, and the public. In formulating my code of ethics for a Senior Publicist role, I prioritized honesty. Integrity and honesty are fundamental to building trust with clients, the media, and the public, and are central to maintaining professionalism in public relations.
In the role of a Senior Publicist, honesty is a foundational principle. It is essential to always act truthfully and transparently in all communication and interactions. Deceptive practices and the spreading of false information are frowned upon, especially in this industry, so it is important to maintain an honest reputation. Upholding integrity and being honest builds trust with clients, the media, and the public, which is crucial in public relations. 
Fairness is important when being a Senior Publicist for a music venue for several reasons. Firstly, fairness ensures that all artists and events receive equal and equitable treatment in terms of publicity and promotion. This helps to maintain a positive and inclusive environment within the music industry, fostering community among artists, fans, and industry professionals. Additionally, fairness helps to build and maintain trust with clients and stakeholders. By ensuring that all artists and events are treated fairly, Senior Publicists can demonstrate their commitment to professionalism and integrity, which can enhance their reputation and credibility within the industry. I am passionate about fairness because, as a woman in the music industry, I would feel a sense of obligation to stand up and advocate for fellow women. Women face a significant gender bias within the music industry and I, as a woman in a position of power, will do my best to close the gender gap and provide equal opportunities for men and women. Unfortunately, “just over half of women felt their gender had affected their music industry employment”, so I am passionate about combating that issue firsthand (Prior, Barra, & Kramer, 2019). Additionally, fairness can help to avoid potential conflicts of interest and ethical dilemmas. By treating all artists and events fairly and impartially, Senior Publicists can mitigate the risk of favoritism or bias, which could undermine their credibility and reputation. Overall, fairness is important in the role of a Senior Publicist for a music venue because it helps to maintain a positive and inclusive environment, build trust with clients and stakeholders, and avoid potential conflicts of interest. It is one thing to talk about fairness and applying that to the brands you work with, but in a role with so much outreach, it is also important to advocate for your clients.
I plan on advocating for the venue itself, working to promote its brand, events, and initiatives to the public and media. This involves creating captivating narratives and engaging with journalists and influencers to generate positive publicity. Additionally, I advocate for the artists and performers who grace our stage, ensuring they receive the recognition and support they deserve. I strive to amplify their voices and talents, helping them connect with their audience and advance their careers. As the PRSA code of ethics states, we have a responsibility in the industry to “[act] as responsible advocates for those we represent” (PRSA, 2024) I will actively seek out opportunities to support and promote female artists, ensuring their voices are heard and their talents are recognized. This includes highlighting their achievements in media coverage, securing booking opportunities, and advocating for equal pay and representation. I will also work to create a supportive and inclusive environment within the venue where female artists feel valued and respected. Through advocacy, I aim to enhance the reputation and success of the venue and to contribute to the growth and diversity of the music industry.
To complete the trifecta of my code of ethics, there is confidentiality. Confidentiality is a critical aspect of being a publicist at a music venue, where sensitive information about artists, events, and business strategies is often involved. As a publicist, it is crucial to respect the privacy of clients and the venue, ensuring that confidential information is not disclosed to unauthorized parties. This includes details about upcoming performances, marketing plans, contract negotiations, and any other sensitive information that could impact the venue or its artists. Maintaining confidentiality builds trust with clients and demonstrates professionalism. It shows that the publicist is trustworthy and can be relied upon to handle sensitive information responsibly. Violating confidentiality can have serious consequences, including damage to relationships with clients and the venue, as well as legal implications. Publicists at music venues must also navigate the balance between confidentiality and the need to promote events and artists effectively. They must find ways to generate buzz and excitement around performances without revealing confidential details. This requires careful communication, and a clear understanding of what information can be shared publicly and what should remain confidential. The music industry unfortunately does not provide a lot of privacy for artists in the first place, but if a publicist were to jeopardize what little privacy artists have, then they would no longer be trusted by the artist and therefore would lose big acts for their music venue. I value confidentiality personally because no amount of buzz or ticket sales are worth the safety of another human being. Overall, confidentiality is a core ethic for publicists at music venues, ensuring that sensitive information is protected and that relationships with clients and the venue are based on trust and professionalism.
Let’s say I am a Senior Publicist for a renowned music venue that prides itself on showcasing diverse artists and promoting artistic freedom. One day, I am tasked with promoting an upcoming concert featuring an artist who has recently made inflammatory remarks on social media, sparking outrage among some members of the public. The artist’s statements are seen as offensive and insensitive by many and there are calls for the concert to be canceled. As a publicist, I am faced with a dilemma. On one hand, it is my job to promote the concert and generate excitement among the public. On the other hand, I am concerned about the potential backlash from promoting an artist whose views are widely condemned. I am also aware of the venue’s commitment to freedom of expression and the importance of supporting artists’ creative freedom. So, what do I do? This happens in the music industry more often than one would think. I am an active user of X, which is where I see many calls to action condemning venues for hosting artists. I would start by going through my own code of ethics, as I explained previously, starting with honesty and transparency. 
In this scenario, it is important to communicate the decision openly and honestly to the audience and stakeholders. During which, I may put out a press release followed by a social media post, but most importantly, direct communication with ticket holder. Being honest in this situation means knowing that you made a mistake and acknowledging that mistake without any excuses. Honesty, regardless of whether you are in the right or wrong, is important. Brian Lowe, Founder and CEO of New Jersey-based BML Public Relations, explained that “reputations can be tarnished quickly when there’s lying involved, whereas honesty, even about something negative, can actually build respect” (Marquet, 2019). I would recognize my ignorance and then proceed to fix the issue by no longer allowing the artist to perform at the venue. I would then explain my reasons behind the decision without sugarcoating or misleading the audience. It is said in the PR industry that “an apology is not an apology if it’s not delivered in a humble manner that avoids all defensive inclinations”, therefore acknowledging my mistake and letting the public know my actions moving forward is important (Dora & Head, 2023). It will be very important to acknowledge the controversy surrounding the artist’s remarks and the impact it has had on the decision-making process. This should demonstrate transparency and integrity, which will work to maintain the venue’s reputation. Being honest in this situation involves offering refunds to ticket holders affected by the cancellation. This shows a commitment to customer service and can help mitigate any negative feelings resulting from the cancellation. By communicating openly and honestly, the venue can navigate this challenging situation with integrity and professionalism. 
Being honest does not make the situation go away. There are steps we can take to ensure this does not happen again. For my next steps, I would acknowledge the controversy surrounding the artist’s remarks to patrons and explain our ignorance about the subject prior to it being brought to my attention. I would then use this as a chance to engage in dialogue and educate myself on issues like these and work on my professional development. By professional development, I mean taking DEI training and keeping up to date with the world around me, so I know when controversy happens, I know who to steer clear of. Professional development involves continuously improving one’s skills, knowledge, and ethical decision-making to excel in their role and navigate challenging situations effectively. Professional development would equip me, as a publicist, with tools and frameworks to make ethical decisions. By staying updated on ethical guidelines, and practices in the public relations field, I can approach dilemmas with a clear understanding of my responsibilities and values. By educating myself on spotting controversy before it happens, I can prevent situations like this from happening in the future. Ultimately, I would need to reflect on my own values and ethics to make a decision that feels right to me. Considering how my actions align with my personal beliefs and the impact they may have on others would be crucial in navigating this ethical dilemma. 
Let’s say I chose to let the concert continue as scheduled. What would be wrong with this? Well, for starters, allowing an artist like this to perform within the venue may make others at the concert or workers at the show feel uncomfortable. Following this, we may be criticized by others in the music industry for allowing this to continue and we could potentially lose acts because of this. Allowing this concert to happen would show that our venue does not have a code of ethics, which is a huge red flag for many artists. Who is to say that we will remain honest and transparent if we let this artist perform? That may be the fear of other artists within the industry. If we allow this to continue, it may seem as though we are endorsing offensive views and standing by the comments made by that artist. This could be perceived as a lack of sensitivity towards the individuals or groups who are offended by the artist’s comments. It’s self-explanatory, but something like this is likely to damage the reputation of the music venue, but it will also likely damage my reputation as a senior publicist. This could lead to negative publicity and a loss of trust among the venue’s audience and stakeholders. Why would I risk my career to cater to someone else’s? As a woman in a position of power within the music industry, I have a responsibility to promote ethical behavior and uphold the values of the venue. Allowing the concert to continue despite the controversy may conflict with my ethical responsibilities. Overall, allowing the concert to continue as scheduled could be seen as prioritizing commercial interests and a check over the safety of our patrons and community. 
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